
Studio
195 Green Rd,
Dhaka-1205

Office 
Hashim Tower,Bir Uttam
Mir Shawkat Sarak, Dhaka
1212. 

Turning Content Into Revenue...



Performance Marketing 
(Ads Strategy & Management))
Branding & Positioning
Campaign Strategy & Execution
Influencer collaboration
Graffiti Art & Wall Branding

In house Content Production 
(Reels, Ads, Product Shoots)

WHAT WE DO ?



Brands we have worked with..



Brands we have worked with..



Food Stories 
Tech Pulse 

Institutional branding

Service Industry Content

Destination Storytelling

Style Stories 



SAAS EDIT

"SAAS editing"
typically refers to the
popular, premium
motion graphics style
used by software and
tech companies for
app promos and social
media ads, or video
editing software that
operates on a cloud-
based Software as a
Service model.

https://drive.google.com/file/d/1wgoG8-2Pc-NW_oxdHYC3jbzCB003GVHV/view?usp=drive_link
https://drive.google.com/file/d/1Peh0gHyj5MWAPZVfiDHsicfst2gh9K-_/view?usp=sharing
https://drive.google.com/file/d/18_iNRwTDiauucj-yMdnu-FE8dFv-XEB6/view?usp=sharing
https://drive.google.com/file/d/14hn7As5COfSEQjXLtDFi6hNUyasaWMsv/view?usp=sharing


AI CONTENT

From concept to
screen, we craft the
script, plan every
shot, generate the
visuals, and produce
the final video

https://drive.google.com/file/d/1gtZuLTGBsTzBEhprVctNPXZHB3Qo5I83/view?usp=drive_link
https://drive.google.com/file/d/1lUdtONLhcofTMEoNFNH4bSccy_H7_ndV/view?usp=sharing
https://drive.google.com/file/d/1doi7KFEAwxIdTMppn71wxmco7mcpBFNu/view?usp=sharing
https://drive.google.com/file/d/1doi7KFEAwxIdTMppn71wxmco7mcpBFNu/view?usp=sharing


AI CONTENT

From concept to
screen, we craft the
script, plan every
shot, generate the
visuals, and produce
the final video

From concept to
screen, we craft the
script, plan every
shot, generate the
visuals, and produce
the final video

https://drive.google.com/file/d/1oVU65Uap9rhXvWlcNmHwU7clk3EiUDtj/view?usp=sharing
https://drive.google.com/file/d/1LRUedPb9OsFOiD33z5EQ83_8gPetGznj/view?usp=sharing
https://drive.google.com/file/d/1C8eJXk0MIO0ttAB1CMIbvwwRmqXWROd6/view?usp=sharing
https://drive.google.com/file/d/1ppm8b274ql-7iWq91IwNeJp76gY_Is9B/view?usp=sharing


AI OVC 
(Online Video Commercial)

Brocode developed an AI-powered
awareness film that highlighted the
importance of responsible water
consumption during Eid-ul-Adha
2026. Combining strategic thinking,
creative storytelling, and advanced
AI production, the campaign was
executed by our AI Driven Content
Team from concept to completion.

https://www.facebook.com/share/v/1dAV6iUVvN/


AI OVC 

To stand out in a saturated
market, BroCode utilized
early-stage AI innovation to
give Zuqo a strategic edge.
We developed a cinematic,
AI-driven visual identity
that positioned the footwear
as a symbol of power and
confidence, securing
market recognition by being
the first in the industry to
adopt this technology.

https://www.facebook.com/share/v/1DrLYyZNt8/


BroCode brings IPCL’s
business, capabilities, and
industrial strengths to life
through a corporate AV
designed to showcase their
portfolio.

AV
(Audio-Visual)

https://drive.google.com/file/d/1JvPa_ecemmRwa-NvwJUTw44sNlSBBw-M/view?usp=sharing


AV
(Audio-Visual)

55% less manual work.
1,400+ hours saved yearly.
A new standard in
operational excellence by
Banglalink 
Brocode brings it to screen
with a refined narrative,
blending insight, impact,
and cinematic storytelling
AV Content

https://drive.google.com/file/d/1iglh9yn0AtQtzNqWPW3KS9bp2vbwmAi0/view?usp=sharing


Bay CSR is the little initiative
of Bay Group, focused on
education, welfare, and
community development
across Bangladesh.
BroCode led the creative
direction, transforming
routine CSR communication
into structured, narrative-
driven storytelling.

AV
(Audio-Visual)

https://www.facebook.com/share/v/1CSBgS8KdC/


OVC 
(OnlineVideo Commercial)

HelloTask is a reliable and
innovative platform that is
changing the process of
finding a domestic worker.
It is also a problem solving
business model of
Bangladesh, making life
easier for both customers
and domestic workers. This
is an Short OVC for them

https://www.facebook.com/share/v/1Dw6o7sKea/


An inspiring visual journey
showcasing the energy,
joy, and real experiences of
students—crafted to
emotionally connect with
parents and support
admission growth.

AV
(Audio-Visual)

https://www.facebook.com/share/v/193ReEvUkL/


This OVC highlights how smart
software solutions can simplify
complex business processes,
reduce manual hassle, and bring
better control over sales and
financial management presenting
Dizicashiar as a reliable digital
partner for modern businesses.

OVC 
(OnlineVideo Commercial)

https://www.facebook.com/share/v/1KUQVefT7R/


BroCode created an
emotionally driven video
content aligned with CPL’s
existing focus on young
entrepreneurs, The content
strongly resonated with the
audience and performed as
one of the best among CPL
Express’s competitors.

OVC 
(OnlineVideo Commercial)

https://www.facebook.com/share/v/1KamsdrvEM/


Presented byPowered by Organized by

GLOBAL LEADERSHIP
AWARD-2025

CPL Express BD recognized our work and
honored us at the “Global Leadership
Award-2025”, awarding us as aspiring and
successful young entrepreneurs for the
impact driven Content marketing .



Whether launching a
new product,
explaining a service,
or building brand
awareness, we create
visuals that make
complex ideas easy to
understand and
enjoyable to watch.

ANIMATION &
VISUAL CONTENT

https://drive.google.com/file/d/10V-VdmXA29siJVaWXijyFBYtm1XPflwK/view?usp=sharing
https://drive.google.com/file/d/1xrzzBapOrKecXGtQxuXY6QvQHO30WsQX/view?usp=drive_link
https://drive.google.com/file/d/1RfAjfTwgBSXTlL-2ioLNvelhHufaR2jG/view?usp=sharing
https://drive.google.com/file/d/1mlTAbxqVENsKngTwkUOpulpKLSAXPYPV/view?usp=sharing
https://drive.google.com/file/d/1lsi8WTaWm80MuksMsTgkySG519Sz_Mec/view?usp=sharing


HIGH-IMPACT REELS LIBRARY



STYLE STORIES 

https://www.facebook.com/reel/903277491874567
https://www.facebook.com/reel/1123455492689744
https://www.facebook.com/reel/1729474767626998
https://www.facebook.com/reel/1253868552353841
https://www.facebook.com/reel/903277491874567


STYLE STORIES 

https://www.facebook.com/reel/1430837737888841
https://www.facebook.com/reel/459382097236114
https://www.facebook.com/reel/608782061754365
https://www.facebook.com/reel/3088977657927790
https://www.facebook.com/reel/906866014942990


STYLE STORIES 

https://www.facebook.com/reel/1391811368479315
https://www.facebook.com/reel/1666205330669706
https://www.facebook.com/reel/2683297055394193
https://www.facebook.com/reel/1278878819888827
https://www.facebook.com/reel/488209544350251


TECH PULSE 

https://www.facebook.com/share/r/1HC7nTNNBm/
https://www.facebook.com/share/r/1DjHB86oU1/
https://www.facebook.com/share/r/19Q41P4Brn/
https://www.facebook.com/share/r/1CHMYLVnn1/
https://www.facebook.com/share/r/1DjHB86oU1/
https://www.facebook.com/share/r/14rqMkHA54K/


TECH PULSE 

https://drive.google.com/file/d/1eeYNiltmeGgC0w_8nMw9e1P-BMt2C6dJ/view
https://www.facebook.com/banglanestisbest/videos/1424433652119880/?rdid=anNonAvcFxMV7Ekk
https://drive.google.com/file/d/11c83kZpSHA_6o21l6_rA5Rou3QLUT6_I/view
https://drive.google.com/file/d/13YK3Y6EdkTWmK2KHhiARTwYbca-xryAR/view
https://drive.google.com/file/d/1PODGYULmGkR1AyAf0-UHlW1xv80nBLPk/view


FOOD STORIES 

https://drive.google.com/file/d/18ucpSdSuYYIn5tldS-Hr7hS4Wmij97ky/view?usp=drive_link
https://drive.google.com/file/d/1QHUyfL2zSB4Hxu48b9CEpLO6RkAnHXea/view?usp=drive_link
https://www.facebook.com/share/r/18c3AUwLjK/
https://drive.google.com/file/d/1D9-f1nB_Ndb7RWrF7_3G-CsBdmXaZYI1/view?usp=drive_link
https://drive.google.com/file/d/1KceqeXwp3AeiSBtEpqAN4FygiNhunkXo/view?usp=sharing


FOOD STORIES 

https://www.facebook.com/reel/591336643425302
https://www.facebook.com/reel/524423113817334
https://www.facebook.com/reel/1092235525605464
https://www.facebook.com/reel/3747882065427227
https://www.facebook.com/reel/1644840862749188


FOOD STORIES 

https://www.facebook.com/share/v/14roTVeEoZF/
https://www.facebook.com/share/r/18yRZvLVyU/
https://www.facebook.com/share/r/1A7AQ4uMHK/
https://www.facebook.com/share/v/19cWwmaPGV/
https://www.facebook.com/share/r/1DH3ApNh9Z/


FOOD STORIES 

https://drive.google.com/file/d/1StAlvTNkK69P2TbGiVzCl4A8CnoGRkgU/view?usp=sharing
https://drive.google.com/file/d/1KG8Zg7dOuyRQpYtuJj0As9A_NvBkUfr0/view?usp=sharing
https://drive.google.com/file/d/1dO97K4WeefBef22UH8mVrPKTf4ekhtLs/view?usp=sharing
https://drive.google.com/file/d/1p2laM4cDn-WNlSMh8PXPrep6S7zha66g/view?usp=sharing
https://drive.google.com/file/d/1CnbthyNUrDSYnPBeeFjoH3eHYiyCvwn-/view?usp=sharing


FOOD STORIES 

https://www.facebook.com/share/v/1CxumUZm7y/
https://www.facebook.com/share/v/1C5zXr45U6/
https://www.facebook.com/share/v/1SJfPC6q9y/
https://www.facebook.com/reel/447441594958122
https://www.facebook.com/share/v/1DeUZHBBXu/
https://www.facebook.com/reel/9230136160379296


DESTINATION STORYTELLING

https://drive.google.com/file/d/1kzf8Pl3TeFog3E_QuAS0_s-cmtg_dhs8/view
https://www.facebook.com/share/r/1DjwiFfwJm/
https://drive.google.com/file/d/1kzf8Pl3TeFog3E_QuAS0_s-cmtg_dhs8/view
https://www.facebook.com/reel/1402739131032082
https://drive.google.com/file/d/11zxp-mwxPoOeY0YbUc0qUczNrBYN00K_/view


SERVICE INDUSTRY
CONTENT

https://www.facebook.com/reel/1523038288694479
https://www.facebook.com/hellotaskapp/videos/1121149845628397/?rdid=LSRkHKekCEbxJHMV
https://www.facebook.com/reel/1850121652402546


INSTITUTIONAL BRANDING

https://www.facebook.com/reel/1774981183342127
https://www.facebook.com/reel/1289403202211672
https://www.facebook.com/reel/533006772887219
https://www.facebook.com/reel/540451538795683
https://www.facebook.com/reel/1621948118729290


INFLUENCER COLLABORATION 



Influencer collaboration Influencer collaboration 

https://drive.google.com/file/d/1x4lJANDSZuaoqsDGC_QozsquI6LhWnmC/view?usp=sharing
https://drive.google.com/file/d/1tZjv8VPIiQ-zQiAE-LpJecXrtFoHaQCY/view?usp=sharing
https://drive.google.com/file/d/1rQ1rGc_BVCbf0_Oaqwo444IZY1Lvnu3I/view
https://drive.google.com/file/d/1rQ1rGc_BVCbf0_Oaqwo444IZY1Lvnu3I/view?usp=sharing
https://drive.google.com/file/d/1AUv7KVCavFgUD4g0Gqr1TPJVbRI5UGR1/view
https://drive.google.com/file/d/1rQ1rGc_BVCbf0_Oaqwo444IZY1Lvnu3I/view


Influencer collaboration 

Being part of Monalisa’s (Bashundhara Group) International Women’s Day
2026 campaign was a meaningful experience for Brocode. .

https://drive.google.com/file/d/1EPHGV5yOT_YiM-i8cvasDrO5I2029q8k/view
https://drive.google.com/file/d/1RWE6vhr77IUzWxwgwbPHiLr6OvdVRuSE/view
https://drive.google.com/file/d/1hUkzba64nNgqDKNs8dNAg6wMGb19C7Ox/view
https://drive.google.com/file/d/1iRscg_8SENyX5EaDrF1YN5zZvNFeSFvi/view
https://drive.google.com/file/d/1qtJOeF3h2x4GcqVLE5l6ntu5NJuuI8OX/view


Influencer collaboration 

We strategically partnered with relevant influencers to amplify Crab Khai’s
reach, build brand credibility, and drive audience engagement.

https://www.facebook.com/reel/1174620270911775
https://www.facebook.com/reel/898853765944212
https://www.facebook.com/reel/1459138522004984
https://www.facebook.com/reel/772368688938223
https://www.facebook.com/reel/806379362436046


Scro l l -S topp ing  S ta t i c
Crea t i ves















Adaptation



TAP TO OPEN

ENGAGING DYNAMIC

https://www.facebook.com/reel/600210163022857
https://www.facebook.com/reel/25731394673123685
https://www.facebook.com/reel/767984556074015
https://www.facebook.com/reel/2075380683220605
https://www.facebook.com/reel/743334732000785
https://www.facebook.com/watch/?v=1114411920620504&rdid=DSBL5ItEBzVTnl3p
https://www.facebook.com/reel/767984556074015
https://www.facebook.com/watch/?v=1132896272032943&rdid=gW0F4EE4ISpUMWXG


https://www.facebook.com/share/r/1DoQhTHYDz/
https://www.facebook.com/share/r/17csnJT6TK/
https://www.facebook.com/share/r/1GYiubTN6y/


Need
u bro !

Let me tell you a Story

THIS IS NOT BRANDING. THIS IS REVENUE ENGINEERING.



Crab Khai is currently
positioned as a niche
product,serving its target
audience smoothly with a
well-structured and
profitable business model
fully developed and
executed by Brocode.

CURRENT TRACTION



(WEEK 1–2)
We analyze market
gaps + competitors
We finalize product,
pricing, and target

audience

(WEEK 3–4)
We create brand

identity + guidelines
We set up packaging,
delivery & operations

 (MONTH 2–3)
launch social media

+ website
roll out content 

+ initial ads

(Month 3–4)
We push content engine 

+ influencer collaborations

test & optimize ads for ROI
(creative + audience)

The Journey



(Month 6+)
We increase ad spend on

winning creatives We expand
via events, partnerships & brand

recall assets (music, face )



Being part of Bangladesh’s first
freelancing platform launch and we

got to tell the story...

https://www.facebook.com/reel/1589138938913702


Executed by (Strategy • Activation • Content • Amplification)

A Campus-focused theme campaign designed to position
ZUQO as a go to lifestyle brand for university students.

Campaign ; #Zuqo at Universities

https://www.facebook.com/reel/763437365964893
https://www.facebook.com/reel/779389634366294
https://www.facebook.com/reel/1444321799786742
https://www.facebook.com/reel/1444321799786742
https://www.facebook.com/reel/763437365964893
https://www.facebook.com/reel/779389634366294


TAP TO CONNECT

 Let’s meet , your place or ours and
cook up something fresh for your brand

https://www.instagram.com/brocode.today?igsh=M2xoZWJ6Y2RlcW5t
https://api.whatsapp.com/send/?phone=8801767640036&text&type=phone_number&app_absent=0
https://www.linkedin.com/company/brocode.today/
https://brocodeagency.com/
https://www.facebook.com/BrocodeToday
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